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VOTER GUIDE

COMPARE THE CANDIDATES FOR GOVERNOR
BEFORE YOU VOTE ON TUESDAY, JUNE 5,

SCOTT WALKER 1

Get more information at ffcoalition.com
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ABORTION ON DEMAND OPPOSES SUPPORTS
PARENTAL CHOICE IN EDUCATION SUPPORTS OPPOSES
TAXPAYER.FUNDED ABORTION OPPOSES SUPPORTS
SAME-SEX MARRIAGE OPPOSES SUPPORTS
ELIMINATING THE DEATH TAX SUPPORTS OPPOSES
_ ~DPPOSES ANY NEW TAXES ON WISCONSIN FAMILIES SUPPORTS OPPOSES
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SMS Text Message: vote 6/5 for Gov. Compare the

candidates http://bit.ly/Izn41n & vote for Faith & Freedom. Learn
more about FFC @ www.ffcoalition.com. To opt out reply stop

SMS Text Message: “vote tomorrow” for Senate District 21
Compare the candidates http://bit.ly/KERMFp to opt out reply stop
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Reaching Voters & Building Database — Case Study

OBIJECTIVE: Reach Wisconsin Republican Christians & Republican Registered
Voters across the state, especially in rural and exurban areas. We reached over
327,143 Wisconsin Republican Christians voters by Email and SMS promoting
our Voter Guide and reminding people to vote...

We also sent out 3x campaigns targeting Business Executives 64,258 executives
in the entire state promoting the Wisconsin Faith & Freedom Coalition message.
We also used Mobile banners ads within our Mobile News Network in
Wisconsin, running ads on Fox, CBS, and ABC TV Stations using our Mobile
platform technology. Over 1 million Impressions reminding voters to vote.

RESULTS

*  All Republicans Won!

*  Collected over 51,000 B2B Executive email addresses to add to our
database in less than one week.

*  Only 43 B2B executives opt-out among 64,258 B2B Executives

*  Had 15% open rate targeting new prospects who were Republican
Christians, 5x times larger than the national average for Opens for new
prospects.

*  95% Open Rate for SMS Text Messages — Nielsen.com

We are very happy with the results in being able to target by zip codes, voter districts,
demographics, geographic, lifestyle, consumer interest, income spending, net worth,
and behavioral information. Using Interactive Marketing Services pertaining to SMS,
Banner Advertising, and both Consumer & B2B Email, we save a tremendous amount of
money verse sending out postcards or direct mail. We have seen positive results and
plan on incorporating these programs into our national & local campaigns in 2012.
Building our database is priceless!

Billy Kirkland, Faith & Freedom Coalition




