
Growth of Mobile Advertising 

Revenue from global mobile advertising will grow roughly 400% between 2011 and 2016, 
Mobile advertising should be integrated into advertisers' overall marketing campaigns in order 
to target their audience in very specific ways through their smartphones and/or tablets. 
 
The growth of mobile advertising is impacting desktop ad formats faster than expected, 
raising the question of whether spending on desktop formats like search and banners will ever 
grow again. eMarketer estimates US digital ad spending will reach $41.9 billion this year, up 
14% over 2012. The bulk of incremental growth in digital advertising overall—will go toward 
mobile ads.  
 
A major reason for the shift toward mobile is simple: With more than half of US mobile users 
now on smartphones, and time spent with mobile devices increasing each year, many digital 
publishers are looking to shift ad revenues to mobile. Smartphones and tablet devices also 
account for a growing portion of US retail ecommerce sales, further contributing to 
advertisers’ desire to shift dollars away from desktop. 
 
Already in 2013, more than half of all rich media ad spending will occur on the mobile 
channel. Overall, mobile will account for nearly half of digital ad spending by 2017 (46.3%) 
 
Facebook was one internet giant that moved quickly to channel ad dollars toward mobile. 
eMarketer estimates that after less than a full year selling mobile ads, 18% of US net 
Facebook ad revenues came from mobile in 2012. This year, that share will reach 40%. 
 
Twitter has followed an even faster trajectory of monetization on mobile. As of 2012, 
eMarketer estimates, 52% of the microblogging service’s net US ad revenues were from 
mobile; by 2015, the share will approach two-thirds. 

Bullseye believes by 2014, brands that don’t have a 
mobile-first advertising strategy will be at a huge dis-
advantage in generating Mobile revenues, as more 
and more ad dollars shift from traditional to mobile, 
brands will be in a vulnerable position to lose ad 
revenues, and most important, the ability to engage 
with their loyal customer base.  
 
We enable our clients to target, connect with, and 
engage their most valuable consumers.  


